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Case Study 
 

Connect with the value of a 
high tech product. 
 
client: GFR Pharma / Prairie Naturals 
project: brochure 

  

 

 
Connection inspires participation. 

 

 

How do you help potential customers feel connected with the value of a technical product? This 

is a challenge faced every day by high-tech companies. 

 

GFR Pharma and their distributor, Prairie Naturals, wanted a new brochure for their ReCleanse 

line of natural health products. They had created a key visual metaphor to convey the benefits of 

ReCleanse. When they came to me to rewrite the copy, I focused on creating connection.  

 

The communication challenge was to make technical concepts seem clear and comfortable in the 

minds of non-technical readers, and to help them identify with the products. 

 

To create clarity, the text uses the key metaphor and plain English. It also introduces technical 

concepts gradually. In this way, readers are able to start from a familiar place and extend their 

understanding. To help the reader identify with the products, the text briefly paints a picture of 

what using them might look like. It also highlights the new possibility of a healthier life, a vision 

which resonates in the target audience.  

 

 

Results 

 

GFR Pharma and Prairie Naturals have a new marketing tool that has raised their profile. 

 

 
“Galen created a verbal picture of the theme of the ReCleanse program.  

The new brochure is effective and has been well received by our retailers.” 
RoseMarie Pierce, B.Sc., Education Director, Prairie Naturals 

 




